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Documentary Lens Lesson Plan for 

Voice of Action

By Maureen Baron, M.A. Ed. Tech. 
United Talmud Torahs Schools of Montreal, QC

Curriculum Connections

This lesson is suitable for senior secondary school students learning about 20th-century Canadian History, World History and Canada’s role in World War II, Canadian Geography, Media Education and Communication Arts.

Lesson Objectives

Voice of Action is a 17-minute documentary from 1942 that traces the early years of the Canadian Broadcasting Corporation Radio, or CBC Radio. The activities explore: 

a) the role that radio played in the building of Canada.

b) radio production techniques.

c) how both spoken and written language can be used to spur and guide social change and to develop cultural and national identity.

Outcomes/Expectations

· Use critical and historical thinking skills to explore the role that CBC Radio played in the development of a Canadian identity and Canadian patriotism for the war effort.

· Use creative thinking and cooperative learning skills to construct a radio news program.

· Develop understanding of the use of radio as a medium to span time and distance.

Materials and Resources

This film is a re-format of an original film about radio. From Documentary Lens, Behind the Camera, read Section II, The ABCs of Documentary Cinema, specifically, “Cultural Expression” and “Sound Terms.” You can also print out this section and distribute copies to your students.

Give each student a copy of the worksheet that is appended to this lesson. If your students work online, Microsoft’s OneNote will be helpful for sharing research, editing stories and job assignments. 

You will need an audiotape recorder/audiotape playback unit or a computer with sound recording capabilities.

These Web sites provide key information for this lesson:

· “Radio Television News Directors Association of Canada Code of Ethics–Student Handout” from the Canadian Media Awareness Network. http://www.media-awareness.ca/english/resources/educational/handouts/television_radio/radio_tv_directors_code.cfm 

· CBC archives for other documents and radio clips related to Canada’s wartime efforts and broadcasting history. http://archives.cbc.ca/index.asp?IDLan=1 

· “Writing for Radio” from the Canadian Society for Independent Radio Production (CSIRP) Web site. http://www.radiosite.ca/training/articles/newscast.html 

· “Voicing the Newscast” from CSIRP. http://www.radiosite.ca/training/articles/voicingthenewscast.html
Canadian Social Studies Themes in Voice of Action  

	Theme/Strand/Key Concept
	Connections to Voice of Action–Discussion Points/Guided Questions

	Citizenship
	· How could the content of radio programming define and reinforce the concept of a “good citizen”?

	Multiple Perspectives
	· Why did the CBC use different announcers and radio stations in different locations across Canada?

· Why did the CBC not just send the same broadcast through relay systems to all of its urban and rural audiences?

	Identity
	· Whose stories were told in the Voices of Action broadcasts? How might those stories help develop and entrench a view of the Canadian identity?

· Whose stories were not told in the broadcasts? 

	Power, Authority, Governance
	· How was the story of Canada’s war effort told to show that Canada was on the “right” and “winning” side of the war?

· Who controlled and promulgated this view of the war?

	The Land: Places and People
	· A national war effort requires the support and participation of all levels of society. Which members of society are singled out in Voices for Action for their important contributions to the war effort?

· Why was radio so successful at spanning time zones, huge distances and the isolation that resulted from distance, weather and topography?

	Culture and Community
	· Other than radio, how else would people in the following locations have received news of the war effort: Montreal, Quebec; Red Deer, Alberta; Cape Breton Island, Nova Scotia; Regina, Saskatchewan?

· How was/is radio used to create a sense of community?

	Global Connections
	· The owners/creators of the media messages call it information, while their enemies call it propaganda. Why would the German High Command think a CBC Radio broadcast is propaganda for the Allies?

	Time, Continuity and Change
	· The more things change, the more they stay the same. Look at CBC Radio’s Web site <http://www.cbc.ca/programguide/radio>. How does CBC Radio of today promote Canadian culture and identity?

	Economics and Resources
	· Who controlled, and therefore owned, the CBC Radio stations?

· Today, how does one start a commercial radio station? 

· What is the role of the CRTC (Canadian Radio and Telecommunications Commission) in Canadian radio?


Assessment Strategies

· Individual student journal (could be used throughout the lesson, but especially in Part 3, Step 2): Student journals could be assessed to verify students’ understanding of the concepts. By reading the journals at key points, you can adjust your lesson plan.

· Student research or backgrounders to news stories (Part C): You could review the sources students used for news stories to insure that their sources are balanced and authoritative. This can be done in a conference setting between the teacher and the production team members.

· Students’ rating of classmates’ news stories (Part C, Step 6): Students can create their own rating scale as a class or as an individual assignment. If done individually, these rating sheets could be marked.

· Writing of individual on-air stories (Part C): Students’ stories could be marked according to the usual writing rubrics used in your class, or you could use the information in “Writing for Radio.” 

· During production meetings (Part C): You could circulate around the room, listening to the discussions, interjecting when appropriate and taking notes on group dynamics. Your notes can be part of a “participation” evaluation, but be sure to explain this to the class beforehand.

· The radio broadcast (the final production): You could use the same rubric or evaluation tool that the students use to evaluate the final production. You could also collect students’ evaluation sheets, and use their evaluations along with your own to arrive at a mark.

Activity for Voice of Action

PART 1: Analyzing Current Radio News Broadcasts

As an introduction, invite students to listen to radio news broadcasts from various types of radio stations. They can either listen to stations over the Internet, or they could bring several radios into the classroom. 

If you have enough radios, divide the class into groups. Each group listens to a different type of radio station, e.g., an all-news station, an AM local middle-of-the-road station; an FM station aimed at teens and a station from another part of Canada.

Step 1: Each student should have a copy of the worksheet to fill out while listening to the news broadcast. 

1) Locale: municipal, provincial, Canadian, North American or global

2) Type of story: political, natural disaster, crime, “feel good,” entertainment-related, information, humour, etc.

3) Time devoted to each news story in minutes and seconds

4) Narrator: an in-studio announcer (DJ), an in-studio news reader, a local on-the-scene reporter, a national reporter

5) Main point

Step 2: Students share their findings. Are there any general patterns for all news broadcasts? What typifies the specific type of station? These discussions can be group-based or done as a whole class. Here are some questions to guide the discussion:

· Who is the audience for the station? What are their interests likely to be?

· What is the line-up of stories in the news broadcast, that is, what was reported in what order? Why?

· How clear was the information? After listening to that story, what do I remember as being important?

· What was the purpose of airing those particular stories? 

· Were the stories reported in a balanced and fair manner? Or was there a specific point of view?

PART 2: Watching Voice of Action
As students watch Voice of Action, have them keep in mind their analysis of current radio news broadcasts. These questions can guide their viewing:

· Who was the audience for CBC Radio when Voice of Action was released? What would their interests and concerns have been?

· How are the stories lined up? Why might the producers have decided on this order? (You may want to review the clip of Lorne Greene reading the news headlines.)

· How clear is the information in each story? After listening, what stays in your mind?

· What might have been the purpose of airing the particular stories shown in the film? 

· Do you think that the stories were reported in a balanced and fair manner? Was there a specific point of view?

Ask students to compare their answers to these questions with their answers on the worksheet. Have things changed in the over 60 years since Lorne Greene delivered that newscast in Voice of Action?

PART 3: Creating a News Broadcast

If possible, invite a radio news director or line-up editor to class. Students should prepare questions for the presenter ahead of time. Your school board’s marketing or communications officer will most likely have the name of a contact person at a local radio station.

Step 1: Review “Writing for Radio” and “Voicing the Newscast” with students. (See the Web site in Materials and Resources.)

You could use the Jigsaw method for this step, or you could have students create a how-to workshop based on the material that they must deliver to each other. 
Step 2: For these activities, have each student keep a journal detailing their roles, with thoughts about the process, group interactions and what they have learned about radio and radio production. 

Divide the class into production teams. Each team member will be responsible for writing two stories that may be used in the broadcast. In addition, each team member will have final responsibility for one of the following roles:

	Reporter: does the research and writes the final version of the news stories
	Line-up editor: decides what stories get aired in what order and the length of each one

	On-air news reader: reads the story on air
	Technician: controls the recording equipment and other technical aspects



Each production team will produce a radio news broadcast for one of the following:

· A privately owned, for-profit radio station in a major city in June of 1944.

· A government-owned, not-for-profit radio station serving a remote and isolated section of the country in June of 1944.

· A privately owned, for-profit radio station in a major city in June of 1950.

· A government-owned, not-for-profit radio station serving a remote and isolated section of the Canada in June of 1950.

Step 3: Students meet with their production team. At the first meeting, the students should decide:

1) who does what 

2) who the audience is for their news broadcast

3) the main purpose of their news broadcast for their target audience

4) who will research what in order to decide which stories will be aired. (For example, students will need to decide what was happening in June of 1944, or 1950, that was newsworthy and the types of stories that should be aired.)

Step 4: Each student should research four stories and be prepared to sell or “pitch” them at the next production meeting.

Have everyone read the “Radio Television News Directors Association of Canada Code of Ethics-Handout” (see Materials and Resources). Students write some thoughts in their journals on how they can incorporate this code of ethics into their news broadcast

Step 5: At their second production meeting, each student pitches his or her story ideas to the line-up editor. After a group consultation, the editor chooses two of the four suggested stories to go on air and how much time will be allotted to each one. The entire newscast cannot exceed 4 minutes. The students will write their stories, according to the line-up editor’s decisions, for the next meeting.

Step 6: Ask students to determine and write down their criteria for rating the newscasts. The following are key elements:

1) Delivery: enunciation, pronunciation, pacing of speech, timing

2) Writing: clarity of key points, grammar and vocabulary

3) Authenticity: did the research or background of the story make it believable?

4) Audience: did the stories and their main points speak to the target audience?

Step 7: At their third production team meeting, students will rehearse the on-air delivery with the news reader and the technician. At this time they can make any adjustments for timing.

Depending on the available technology, equipment and production time may need to be reserved for each team. By consensus, the students should write and rehearse the lead or teaser for the top or introduction of the newscast. 

Students should read and record the newscast, including the leads or teasers.

Step 8: Play the newscasts for the class. Ask students to evaluate them based on their rating guide.

Worksheet for Voice of Action
Name: ________________________________       Date: ________________________

Date of Broadcast________________________________

Radio station______________________

Time of broadcast__________________

	Locale
	Type
	Time
	Narrator
	Main point
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